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All the Facts on Cellular Phones, Please

By GERALD C. MEYERS
and SUSAN MEYERS

TOROLA, the world's largest maker of
Mc::ellular phones, called a news conference

last week to deny rumors thal celluiar
phiones pose a cancer risk. Motorola gets an & for
crisis management and a C for integrity.

Its top managers did many things correctly:
They acknowledged the rumor swiftly. They called
{he news conference and went on television, They
used science to back up their statements.

These executives appear o have done their
homework. Unforiunatety for the cellular indus-
try, it was not a totally successful performance.
Walt Sieet did not buy it, and consumers are
confused.

The problem began with an evasion. Edward F.
Statane, presideni of the Molorola division that
makes cellular phones, said the phones’ safely is
‘rropted in scientific fact,” and he cited “thousands
of studies.'* But scientists copeur-that research (o
date is incomplete and inconclusive, Minima) re-
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search involving humans has been conducted —
just tests on rats and human cells in petri dishes.

There are nearly no experiments on the nonther-:
mal biciogical effects in the cellufar frequency. -

Little research has been done independently out-
side the telecommunications fietd.,

" Motorpla's defense amounted 1o a tactical error
that rigked the company's credibility, L was an

overstatement, implying that all the evidence was.

in. Just trust us, Motorola seemed to say. -

Perhaps the public will do just that. Motoroia
has a reputation for world-class quality. People
want to hear that their dandy car phones pose no
greater danger than a possible increased risk of a
traffic accident, and most peppte don't distinguish
good science from bad, Future fests may -even
bear out company.assections of safely.

MeoCaw Cellufar Communicatiens, the larges!

cellular phone service company, seemed to be.

banking on the same assertions made by Motorela.

“The body of scientific evidence is on our side,” &

MceCaw spokesman sald. -

But as the public anxiety grew last week, the
industry hesitzted. Leaders in the field called for
extensive research efforts o close the yawning
imformation gap. The Cellutar Telecomtunica-
tions Industry Association said it would spend a1
least $t million on new research. McCaw said it
would conduet additional studies of s own.

1L may be too late. The public may react to what
was missing al the press conference. Yes, cellular
phones are vaiuahble to society. No, scientific tests
conducied so far raise no red flags about tmors.

But Motoreig and the rest of the industry shocld
have pushed on. What they conld have said was
something along these lines: “There is a great -
deal more ta fearn ahoul using high-frequency
devices 50 close £o Lhe brain, We would never sell
those devices f0 you uress we thought they were
safe. If you're worried, we'll give you a refund. As
the research comes i, we'll report back, We care,
and we promise to tel) you the trugh,”

ances and wiil miss the point. If these compa-

nies want to win and keep public support, they
must demonsirate their deep concern for consum-
ers. They have to show that health and safety are
their top priorities — way before profits apd
growth — and they have (o mean it.

Molorela has earned a reputation for qualily
products and ehjoys progressive management.
It's beaten back the Japanese at their own pame,
and that’s good these days. Now Motorola is show-
ing 4 talent for crisis management. That is im-
pressive — assuming its position is supported by
fuure scienlific studies, We give the cotmpany
high marks for effort, but it's got a ot to learn. W

INDUSTR‘{ tawyers will object 1o such assur-



